ADULT BEVERAGE
FOCUS CALL




WE WANT TO KNOW...

What are some of your best tips for getting
your Target Partners to help you print off price
signs? Write your answers in the chat!




WELCOME!




TARGET AB SAMPLING
SLOW SEASON UPDATE

As many of you know, August and September have historically been our
slowest months for scheduled events, as suppliers tend to allocate more of
their budgets toward the holiday season.

* This seasonal slowdown is completely unrelated to our recent transition to Stand-
Alone events. The shift to Stand-Alone is a strategic move to improve flexibility
and efficiency, and we’re excited about the opportunities it brings!

* Target does a store reset in October, which includes some of our supplier's stock
and this is another contributing factor to low events in October.

* Steps our Sales and Operations teams are taking to have more events scheduled in
our slower months:
* Stacy, our amazing BDM, is selling in last-minute events
* Actively rescheduling events and swapping stores; by tracking inventories well in

advance, fewer events will be canceled due to lack of inventory.

Thank you for everything you do! We couldn’t do this without you!



TARGET AB SAMPLING
PERFECT PICTURE GUIDELINES

The “perfect photo” should show your cart ready to

sample product to Target guests! Use the guidelines

below when taking event photos:

* A 3/ view photo view with correct seasonal signage
* Clean & Complete Uniform (gloves included)

* Name Tag

* WEID Sign

* Sampling Supplies

* Fully Stocked Featured Product on ice (if needed)

* D2D Cart Price Sign and QR Code

If you have any questions about photos, please contact
your supervisor or visit the BA Landing Page!




TARGET AB SAMPLING
PERFECT PICTURE TIPS

A few other tips for the “perfect photo™:
* Take at least one photo at 34 profile to see the side of the cart.

* Arrange the product neatly: Wines/liquor should be in rows of 3 or 4 DOs
depending on the size of the bottle as pictured on the right.

*  You should only have product inside the wine bucket, or on the side of the
wine bucket if product is not to be served chilled.

* DO NOT use a Target shopping bag as a trash can liner.

* Ensure the cart is fully in the frame and not too far away or close.

* An image of you smiling with your display is always preferred. Those are
the pictures that are often featured in our recaps! DON'Ts

* Need more cart supplies¢ Use the D2D cart ordering kit to order more
before you leave the storel!

You all have done an amazing job! Keep up the good work!




TARGET AB SAMPLING
REMINDER: D2D CART PRICE SIGNS

Please make sure your D2D cart price sign is printed and

clearly visible during your demos!

*  We understand it can sometimes be challenging to get the sign
printed by a Target partner, but it’'s important to try and ensure
it's available.

* Remember, the price sign should only be printed once the product
has been confirmed. Your FBL can assist with confirming the
product, printing the sign, or directing you to someone who can
help.

* |If a Target Team Member isn’t available to print it right away,
kindly ask them to bring it fo you when they’re ready.

If you continue to experience issues getting price signs printed,

please reach out to your supervisor for support!



TARGET AB SAMPLING

COMBINING ITEMS 101

Please check your manual if there isn’t enough featured product to setup your D2D

cart.
EVENT BACKUP OPTIONS

If there isn't enough featured product to setup the D2D cart, you can use

* If low on (all) feature, certain backup items may be used to fill display so that it ImProves the | e o o st a1t oo o

I k f h call your supervisor for approval before setting up with one of the approved

backup items. DO NOT COMBINE PRODUCT ON THE DISPLAY UNLESS
o0 O 1. € ca rt. OTHERWISE NOTED. Don't use BSOCS when setting up with backup
product, unless it matches the product.

*  Your manual will note what featured items can be combined with backup items.

nCalifomia Roots : Teal QR Code (Card #12)

DPCI: 213-00-2819 i
o o R * ltem Description: Pinot Grigio White Wine 4508 '
* Do not combine product on the display unless otherwise noted! ~750m| Botre B'
« DPCI: 213-00-2820 A
* This includes combining the featured item(s) with a Target branded backup item! * tem Description: Red Blend Wine - 750m

California Roots wines can be combined when using this
backup if prices match.

* It's mandatory to call your supervisor for approval before setting up with approved backup e o e

o

IfemS. EWine Cube: Teal QR Code (Card #12)

= DPCI: 213-00-1114

* ltem Description: Cabernet Sauvignon Red
Wine - 3L Box

= DPCI: 213-00-1115

* Please work with your supervisor to get their approval before using backup products!
* Our suppliers work with their distributors to get this product in for the event and will go " Wineatpec o anon Bane e

+ DPCI:213-00-1694

back to the distributor to figure out why the product wasn’t brought in. If it was and we * ltem Description: Rose Wing - 3L Box

Wine Cube wines can be combined when using this

didn’t check, that will come back on PC negatively. backup ifprices match.

Do not combine with feature.

Reach out to your supervisor if you have any questions!



TARGET AB SAMPLING

REMINDER: ORACLE TRANSITION TRAINING COMPLETION

Please check your email for a message from Acosta
regarding the Oracle Transition and setting up your
Outlook account!

* It is mandatory that you complete complete both trainings if
you haven’t already in BlueVue!

* Action Needed:
1. Login to Okta and select “BlueVue”.
2. Complete the mandatory training titled: “Introduction
Connect-Crossmark & Product Connections”.
3. Complete the mandatory training titled “Getting Started
with Outlook mobile.”

Reach out to your supervisor if you have any questions!

Getting Started with Outlook
Mobile

Course Information
. Type: Online
. \ Prerequisites: Incomplete View
. Free

Course Information

Type: Online
Free




TARGET AB SAMPLING

LANDING PAGE TUTORIAL: ORACLE ID QRG

Today we are going to show you how to access the
P Ro D U CT co N N E CT I o N S When you are executing a Wet Sampling Demo, there
r q C I e I D U m b e r R ! - "rr'::yfbe a t;'m’e vlvhen you might r:red t: call IT f.c;r support.
O N QRG LOCATING YOUR ORACLE NUMBER giﬁi Personsl Number Epfiiéf%ﬂ'idﬁi@fiﬁﬁﬂﬂ these
Quick Reference Guide - f.s th:..!.ocate your personal number using your mobile device

* Please don’t forget to utilize the Landing Page! The
Landing Page is a powerhouse of training videos, - CROSSMARK -
essential documents, and resources designed just for you! —

* To access the Landing Page, go to:
https: / /productconnections.com /ba-resources/

A few ways to use the Landing Page:
* |If you need to approve your mileage between stores

* Need a refresher on AMP
*  Want to look at the previous AB Expert series

From the Okta Home page, The Acosta Group screen will Click on the Oracle Me (My Scroll down and click on
select the Connect tile. display. Login using your Info) link under the Oracle HR show more.

* Get additional training support - . Lok



https://productconnections.com/ba-resources/
https://productconnections.com/ba-resources/
https://productconnections.com/ba-resources/

TARGET MPLING
AB EXPERT SERIES — VAMPIRE’S KISS



https://www.youtube.com/watch?v=K5rCaWyi5-M
https://www.youtube.com/watch?v=K5rCaWyi5-M
https://www.youtube.com/watch?v=K5rCaWyi5-M

TARGET AB SAMPLING

AB EXPERT SERIES — VAMPIRE’S KISS

https://www.youtube.com/watch?v=K5rCaWyi5-M

* Remember, you have the best tools at your
fingertips with the AB Expert Series!

* These videos are located on the BA Landing
Page under the AB Expert Series tile.

*  We will continue to provide additional videos
and training material to help make of you the
best in the category!



https://www.youtube.com/watch?v=K5rCaWyi5-M
https://www.youtube.com/watch?v=K5rCaWyi5-M
https://www.youtube.com/watch?v=K5rCaWyi5-M

1 Year Anniversaries

Dameronay Sar, MO
John Gannon, FL
Keely Stout, TX
Lasondra Dougherty, IL
Lenell Walker, NC
Nathaniel Smock, TX
Rosalia Rios Mendoza, FL



2 Year Anniversaries

Aaliyah Page, VA
Jamel Harris, MN
Julia Stone, OR
Katelyn Howe, IL
Kimberly Leon, TX
Lasalome McFadden-Gage, IL
Maria De La Crugz, FL
Marie Elena Vaccaro, FL
Nancy Phillips, IL
Sabria Hazard, VA
Suzanne Hudson, NC



3 Year Anniversaries

Allen Reidel, FL
Cynthia Lariviere, FL
Dolly Diaz, AZ
Joel Cruz, AZ
Tamara Walker, AZ



EMPLOYEE OF THE
MONTH NOMINEES:

Robin Lester, FL
Laurel Candice Proctor, NV
Denise Davis, TX




> EMPLOYEE OF THE

MONTH

Laurel Candice Proctor

September 2025




y

THANK YOU
for going the

EXTRA MILE

BAs nominated will get a prize for going the “extra mile.” These folks

[
.-

go above and beyond in their BA duties!




THANK
YOU!

Becky DE LA O, CA
Andre Patrick, MN
Jonathan Lo Presto, NC




PHOTO OF THE TH NOMINEES

Maria
De La §ruz, FL

April
Taylor, TX

i | Expect More.
. | Pay Less.

Stephani Matei
Ahmad, FI',,, Selageaq, FL
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PHOTO OF THE

MONTH WINNER:
Maria De La Cruz, FL

* Clean & Complete Uniform

* Name Tag

* WE ID Sign

* Sampling Supplies

* Fully Stocked Featured Product
 D2D Cart Price Sign and QR Code

o

PRODUCT
CONNECTIONS



PHOTO OF TH H NOMINEES

Elizabeth Ralph

Alex Dameronay Monique
Lakonig, AZ Antoine, IL

Caragliano, CA Sar, MO Guillory, NV

.
o
.'
—
0
=== A
> o =t
=E8
T 13
T ol |
“Biopt A

. - g | WE L.

, | EVERYOME

Y . ey
EVERYONE 2 7 f i

7
&
e
===
=
K
at
® = -
‘

¢
'y




PHOTO OF THE

MONTH WINNER:
Ralph Antoine, IL

* Clean & Complete Uniform

* Name Tag

* WE ID Sign

* Sampling Supplies

* Fully Stocked Featured Product
 D2D Cart Price Sign and QR Code

4

PRODUCT
CONNECTIONS
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